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GREENHOUSE
P o l o

An accessible luxury lifestyle brand

inspired by the heritage and spirit of polo.

Craftsmanship, quality, and timeless elegance.
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P O S I T I O N I N G

Accessible Luxury
Between contemporary premium & heritage brands

B R A N D  P R O P O S I T I O N

Classic Heritage.
Modern Lifestyle.
Inspired by the Spirit of Polo

T A R G E T  A U D I E N C E

25–55 Professionals
Entrepreneurs · Travellers · Golf & Polo Enthusiasts

V I S I O N

International Reference
From Italian roots to global resort lifestyle

Ti m e l e s s  b y  N a t u re .



P U R P O S E

Make Polo Style Accessible
Delivering premium clothing and accessories that embody the values of polo — quality, elegance, and authenticity — to a discerning

global audience.

V I S I O N

International Lifestyle Reference
Becoming a global brand synonymous with elegance, quality, and authenticity — from the Mediterranean to the world's finest resort

destinations.

M I S S I O N

Design That Endures
Creating garments and accessories of the highest quality combining timeless design, premium materials, and meticulous attention to

detail.

T O N E  O F  V O I C E

Sober. Competent. Inspirational.
Luxury communicated through quality and substance — never ostentation. The brand speaks with confidence, never shouts.

0 1  —  B R A N D  M A N I F E S T O

The Art of
Timeless
Elegance
GreenHouse Polo is born with the ambition to

bring the timeless elegance of polo into

everyday life. Inspired by this iconic sport, we

unite craftsmanship, quality, and a

contemporary spirit into garments designed to

endure.

H E R I T A G E Q U A L I T Y C R A F T S M A N S H I P

E L E G A N C E A U T H E N T I C I T Y C O M M U N I T Y



0 2  —  T H E  C O L L E C T I O N

2026 Polo Collection — Men & Women



0 3 COLOR PALETTE & BRAND TEXTURE



0 4 PRODUCT CATEGORIES



0 5  —  B R A N D  W O R L D

Live the Polo Experience



0 6 RETAIL EXPERIENCE & STORE CONCEPT



0 7  —  T H E  L I F E S T Y L E

Crafted for Those Who Live with Style



0 8  —  P A R T N E R S H I P

Why Partner
with Greenhouse
Polo?
A brand built on strong identity, growing global demand, and a reliable

supply chain — designed to scale with partners who share a passion for

quality and lifestyle.

◈

S T R O N G  B R A N D  I D E N T I T Y

Complete visual identity, brand guidelines, and consistent storytelling across all touchpoints

— ready to deploy.

⊕

G L O B A L  M A R K E T  A P P E A L

Accessible luxury positioning with broad appeal — from Mediterranean resort markets to

international lifestyle retailers.

◬

G R O W I N G  D E M A N D

Rising appetite for premium-quality, heritage-inspired sportswear among 25–55

professional demographics worldwide.

◇

D I V E R S E  C O L L E C T I O N

Polo shirts, T-shirts, shirts, knitwear, outerwear, trousers, accessories — a complete

lifestyle wardrobe.

⊞

R E L I A B L E  S U P P L Y  C H A I N

Premium manufacturing partners, quality-certified production, and consistent delivery

standards at scale.
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"Luxury through
quality and substance
— never excess."
GreenHouse Polo occupies the accessible luxury segment — where

premium craftsmanship meets everyday elegance. A proposition built for

those who live with discernment and style.

M A R K E T  P O S I T I O N I N G

M A S S  M A R K E T U LT R A  L U X U R Y

●  G R E E N H O U S E  P O L O  —  A C C E S S I B L E  L U X U R Y

Our Audience
T A R G E T  P R O F I L E  2 0 2 6

👤
D E M O G R A P H I C S

Men & Women, 25–55 years. Professionals, entrepreneurs and international travellers seeking refined everyday style.

⛳
L I F E S T Y L E

Golf, polo, resort living. A passion for sport, leisure, and the culture of the club and the open field.

✦

V A L U E S  A L I G N M E N T

They choose quality over logos, substance over display. They recognise craftsmanship and reward authenticity.

🌍
M A R K E T  A M B I T I O N

International reach from an Italian lifestyle foundation — Mediterranean to global resort destinations.



Timeless by Nature.
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H E R I T A G E Q U A L I T Y T I M E L E S S S T Y L E


